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PRESIDENTôS LETTER 
 

We have had a fun April at our computer club.  

From going to the Hard Rock Casino to the annual 

picnic with all the goodies everyone brought to eat.  

Fun was had by all and if anyone went home hungry, 

it sure wasnôt anyoneôs fault.  There was enough 

food to feed the club members for several days.  

Thanks for all Sharon and Ruth Anneôs hard work 

organizing and all the work they did to make the pic-

nic a success.  Thanks to Gloria for making all the 

arrangements for our casino trip.  We had a good 

time, even though we did not have a big winner.  

 

Our class size is getting smaller due to our Northern 

friends leaving for the summer.  With only a month 

of classes left, I am sure that we are all looking for-

ward to a relaxing summer.  During that time, if you 

think of any type of class you would like to see in-

troduced next fall, please let me or one of the other 

board members know.  We are going to try to 

change some of the classes and spice them up a bit.  

Any suggestions you may have would be appreci-

ated. 

 

We are definitely bringing back the photo contest 

next season, so make sure to snap that special shot 

this summer while you are on vacation.  

  

There will be one more newsletter before we shut 

down that aspect of the club for the summer.  If you 

have any reviews of programs that need to be turned 

in, please make sure it is done within the next few 

weeks, so they can be published in our next newslet-

ter. 

 

Marie 

PACUG WEB ADDRESS 

www.pacugfl.org 

Happy  
Motherªs Day 



 
 

 

   PACUG NEWSLETTER, MAY 2008                                                                      Page   2  

 

 

PACUG WEB ADDRESS 
www.pacugfl.org 

 

E-MAIL ADDRESS  
pacugfl@yahoo.com 

Information About Club  
Vivian Barnard     (352) 567-3373 

Marie Vesta      (813) 782-2015 

 

For Membership Application  
Janet Brandon     (813) 780-7335 

Virginia Stunkard    (352) 567-7241 

                

What will it Cost? 
Regular membership   $25.00 per year 

Associate or Student member  $15.00 per year 

 

Make checks Payable to PACUG. 

 

For more informationðgo to web 

 
CLUB OFFICERS 

 

 

PresidentðMarie Vesta             813-782-2015 

Vice PresidentðShirley Finefrock        813-788-1884 

SecretaryðNancy Smith          813-782-0123 

TreasurerðVirginia Stunkard   352-567-7241 

 

Board Members -At -Large  

Judi Betz       352-458-9537 

Janet Brandon      813-780-7335 

Ruth Ray       352-523-2947 

 

SUNSHINE  
CHAIRPERSON 

 

 
 

Ruth Ann Ray  who is the PACUG Sun-

shine Chairperson, needs to hear if anyone 

needs to have a greeting card sent due to 

illness, death, or just needs a hug.  Please e-

mail her at raray@3oaks.com and put the 

word ñsunshineò in the subject line. 

CALENDAR FOR  
May  2008 

 
 8ðBoard Meeting After class  

 Classes begin at 7:00 PM 

    1 Beginners/Intermediate 

   8 General Meeting/CD & DVD 

  15  Word 

  22  Genealogy 

 29 Question & Answers   

CLUB PHOTOGRAPHER  
 

Bonnie Olendorf is the  PACUG   

photographer.   Taking pictures is one 

of her passions.  Please give her a big 

smile whenever you see her pointing 

her camera your way. 
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Be sure to save  your empty  

 

ink cartridges  

 

for our  

 

fund-raiser. 

 

APRIL  
DOOR PRIZE  

WINNERS 
 

Jean Crayð50/50 

Judith Pribikð50/50 

Ruth Ann Rayð50/50 

 
MEMBERSHIPS 

A hearty welcome is extended to the follow-

ing new members: 

 

George Nunes 

 

 A hearty welcome to these members who 

recently renewed: 

 

Opal Akers 

Jean Cray 

Peggy Pinaire 

George Varney CLUB OFFICERS NEW  

E-MAIL ADDRESSES 

 

PACUG    info@pacugfl.org 

Marie Vesta   president@pacugfl.com 

Shirley Finefrock  vpresident@pacugfl.com 

Nancy Smith   secretary@pacugfl.com 

Virginia Stunkard  treasurer@pacugfl.com 

Judi Betz   director2@pacugfl.com 

Janet Brandon  membership@pacugfl.com 

Ruth Ray   director1@pacugfl.org 

Dave Gerber   webmaster@pacugfl.org 

 
 

Happy Motherªs Day 
 

Within the corner of my heart 
 

Iªve safely tucked away 
 

A sweet bouquet of memories 
 

From happy bygone dayªs 
 

And there within each memory 
 

I see your smiling face ̄
 

Dear Mother, youªre a flower 
 

That time will never fade. 
 

L̄OISE PINKERTON FRITZ 
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PACUG HELPLINE  
 

Internet         
Marie Vesta     813-782-2015 

 

Reviews    
Shirley Finefrock    813-788-1884 

 

Word Perfect or Word    
Virginia Stunkard    352-567-7241 

 

Beginners   
David Akers     352-523-1412 

 

Digital Imaging   
Marie Vesta     813-782-2015 

 

Games    
Janet Brandon    813-780-7335 

 

Genealogy 

George Varney       gvarney3@tampaby.rr.com 

 

Call Virginia Stunkard or Marie Vesta to add 

your name to the list or make changes. 

 

 
SMART COMPUTING/TODAY  
Magazine Offer  
Sandhills Publishing , publisher of Smart   
Computing  and PC Today  will provide a 

complimentary 12-issue subscription for every 

five paid subscriptions received from PACUG 

members. Smart Computing is definitely 
recommended for beginners and Today is 
great for the small business and the home 
office. 
Contact Janet Brandon for forms.  To 
qualify, renewals and new subscrip-
tions must include the club ID#5351  
O n l i n e  A T :  h t t p : / /
www.smartcomputing.com ðORðCall: 
1-800-733-3809  
THANK YOU, SANDHILLS PUBLISHING
(Mon. ï Fri. 7 AM ï 8 PM, Sat 8 AM ï 4 PM 
CST) 

 

THE SWITCH TO DIGITAL TV 
By Sandy Berger, CompuKISS 
 
Obtained from APCUG with the authorôs permis-

sion for publication by APCUG member groups. 

 

The switch to digital is on the way.  On February 

17, 2009, U. S. broadcast stations, who are cur-

rently broadcasting in both analog and digital, will 

turn off their analog signals and will transmit only 

in digital.  Whatôs this mean to you? 

 

Most consumers who get their television from a 

cable or satellite provider wonôt notice a differ-

ence.  Cable and satellite companies are not re-

quired to make the transition, so they can continue 

to broadcast in both analog and digital.  Eventually, 

though, if your cable company moves to all digital, 

you will not be able to get the cable straight from 

the wall, but will need a box from your cable com-

pany.  Most cable customers already have a cable 

television box, anyway.  Donôt  worry about that 

now, your cable company will notify you, if and 

when that happens.  And it may be years down the 

road. 

 

The people who will be most affected by the transi-

tion to digital are those who get their television 

ñover the airò with rabbit ears or an antenna in the 

attic or on the roof.  Older analog televisions will 

not be able to pick up the digital signal.  You donôt, 

however, have to go out and buy a new TV.  You 

simply will need to add a digital-to-analog con-

verter box to your television.  These boxes are al-

ready available in stores like Wal-Mart, Best Buy, 

Circuit City, RadioShack, and Target.  They will 

be priced between $40 and $70.   

 

Luckily for those with rabbit ears and old televi-

sions, the government has created a $1.5 billion 

coupon program to subsidize the cost of the con-

verter boxes.  This program is being overseen by 

the National Telecommunication and information 

Administration agency.  Each household, regard-

less of how they receive their television, is eligible 

to receive two $40 coupons.  The coupons are 

available now.  As I write this, over 5 million cou-

pons have already been requested. 
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CHOCOLATE COVERED 
PEANUT BUTTER 
CRACKERS 
 

1# Ritz crackers 

Peanut butter 

1½ # bar of almond bark 

1 reg. bag of peanut butter chips  

About 2 Tbls. of shortening 

 

Prepare 1# box of Ritz (or any snack) 

crackers into peanut butter sandwiches and 

press together to spread to edge. 

 

Melt almond bark in microwave for 90 sec-

onds and stir well:  put in chips and short-

ing and continue to melt until smooth at 15 

second intervals. 

 

Dip crackers and spread out on foil or wax 

paper.  After they set.  Put them in refrig-

erator to set up solid.  After they are solid, 

you can put them in bag, etc.  Store in re-

frigerator. 

To get a coupon you can apply online at 

www.dtv2009.gov or call the 24-hour hot line, 888

-DTV-2009 (888-388-2009).  You can also mail a 

coupon application to P.O. Box 2000, Portland, 

OR 97208-2000.  The program itself expires on 

March 31, 2009.  The government is trying to get 

everyone ready as quickly as possible, so be aware 

that the coupons expire three months after they are 

mailed to you.  Since many television stations are 

already broadcasting in digital, you can use the 

converter box immediately.  If you are still asking 

why we are doing this, the official government ex-

planation is that switching to digital TV will free 

parts of the valuable broadcast spectrum for public 

safety communications such as police, fire depart-

ments, and rescue squads.  The bigger reason, 

though, is that some of the spectrum will be auc-

tioned to companies for advanced wireless service.  

This, of course, will be very lucrative for the US 

Government. 

 

 

 

 

 

 

 

 

 

 

 

 

 

It may also be a good thing for consumers, as well, 

with the digital converter box, even your old ana-

log television may give you a better picture.  You 

will also be able to see more channels as some 

broadcasters will choose to multicast programs.  

Multicasting means that a broadcaster can split up 

its signal into several channels, each with a differ-

ent set of programs.  This type of programming is 

only available with digital broadcasting. 

 

One thing to remember is that a digital television 

is not high-definition television.  Although high-

def TVs will display digital television, you do not 

need a high-def TV just because of this transition.  

Digital broadcast television includes both Standard 

Definition (SD) and High Definition (HD) for-

mats.  You can watch both standard defini-

tion and high definition programming on an 

analog TV hooked to a digital-to-analog con-

verter box, but the high definition wonôt give 

you the full high definition quality that you 

would receive on a high definition television.  

If you have a newer TV that you purchased in 

the last few years, it may already support 

digital.  Look at the markings on the televi-

sion to find out if it has a digital tuner built-

in.  Words like ñDigital Tuner or Receiverò, 

ñDTVò, or ñHDTVò indicate that it will dis-

play the digital programming.  However, if 

your television says ñHDTV Monitorò, 

ñDigital Readyò or ñHDTV Readyò, you may 

still need a converter box.  If you need more 

information on the move to digital television, 

check out the Federal Communication Com-

missionôs DTV Web site at www.dtv.gov .  

They have done a good job explaining every-

thing you need to know.  

http://www.dtv2009.gov
http://www.dtv.gov
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from dividing certain words 

Avoid hyphenating more than two lines 

in a row.  According to many standard 

style guides, itôs wrong to use hyphena-

tion on more than two consecutive 

lines.  Use manual hyphenation, even if 

not on consecutive lines, distracts the 

eye and makes a document more diffi-

cult to read. 

Avoid overusing hyphens.  Excessive hy-

phenation, even if not on consecutive 

lines, distracts the eve and makes a 

document more difficult to read. 

Word 2007 Tips 

From the Missing Manual 
 

Choosing Between Columns and Tables 
 

Word gives you two tools to divide your text into 

strips-Columns and Tables.  Even though they may 

look the same on paper, they work and act differ-

ently.  If youôre writing a newsletter or a pamphlet, 

you probably want newspaper-style columns, so you 

can just type (or paste in) your text and let Word dis-

tribute it smoothly from one column to the next.  But 

if youôre listing the names of volunteers who joined 

the PTA each semester, youôre better off using a ta-

ble to create the columns, so you can keep each 

name on its own line. 

 

As a rule of thumb, use newspaper-style columns 

(Page LayoutŸPage SetupŸColumns) when you 

need a consistent number of evenly spaced columns 

on each page and when you expect the reader to read 

from at the top to the bottom of a column before 

moving to the next columns, like a spreadsheet.  

Readers are just as likely to read tables, left to right 

as they are from top to bottom 

 

Hyphenation Rules of Thumb 

 
Hyphenation rules are notoriously complicated, and 

to make matter worse, they change by language and 

country.  For example, Americans and British hy-

phenate differently.  Still, you should follow these 

basic rules of thumb.  

Use hyphenation with documents that have 

shorter lines.  A document that uses two or 

three columns on the page needs hyphenation 

to avoid large gaps in the test. 

Use hyphenation with justified text.  Justified 

text, which is aligned on both the left and 

right margins, makes documents look format 

and tidy-but not if big gaps appear between 

letters and words.  Avoid those gaps by let-

ting Word hyphenate your justified text. 

Avoid hyphenating company names and 

proper names.  Most people donôt like to 

have their name messed with, and your boss 

feels the same way about the company name.  

Use manual hyphenation to prevent Word 

MEDIA SHOW 4 
Review by Marie Vesta 
 
Media Show 4 is the latest photo software by the 

Cyberlink Company that allows you to create your 

own slideshows, screensavers, and special videos 

from your digital photos and videos.  The system 

requirements for this program are Windows Vista/

XP (service pack 2), 800x600, 16-bit color or 

above, at least 512MB (1GB or above is recom-

mended), 1GB hard drive space is required but 

more is recommended for the DVD productions, 

Intel Pentium D 3.0 Ghz CPU with hyperthreading 

or equivalent AMD CPU is minimal, VGA should 

be higher than Intel 945GM, and a DVD burner is 

required to burn DVD titles.  

Media Show 4 makes it possible to capture photos 

from your camera, scanner, or jumpdrive, as well 

as your harddrive.  Once you have imported the 

photos, editing is the next event.  The editing pro-

gram function of this software allows quick fixes 

for your photos, such as fixing red-eye, and bright-

ness.  If you want to edit without the quick fixes, 

that is also available, plus the ability to crop, 

straighten and balance.  These are easy functions 

to understand and execute.  If you have a question, 

the help menu is handy and explains in depth how 

to accomplish your goal.  It is easy to ñtagò each 

photo using this program also.  This helps keep 

your photos organized and easy to find for the fu-

ture projects. 

Of course, this program also allows you to have 

the ñEffectsò of black & white, sepia, glow, an-
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tique, and other fun things to work with.  A simple 

undo will quickly put the photo back to normal if 

your decision to use the effect is negative.   

One thing that the previous Media Show version 

did not have was the ability to create a layout of 

photos to be printed out.  I truly like the idea of 

being able to take a digital photo and make it small 

enough to fit into a locket and still be a very sharp 

image.  Not all editing programs allow this feat. 

The creation of wallpaper and screen savers is not 

much different from any other program or just us-

ing Windows itself to do the same thing.  I did not 

find anything special about this portion of the pro-

gram. 

This is also a fantastic way to share your creations 

with family and friends through Flicker or You-

tube, (just to name two photo-sharing websites). 

My 9 year old granddaughter recently saw a slide-

show that I made of her and her brother, and her 

description of the product was ñsweetò.  I am not 

into preteen lingo, but  know this to be a positive 

comment. 

Media Show is so easy to use that I was watching 

my first slideshow within an hour of downloading 

the program.  The opening screen was uncompli-

cated and knowing what to do was made simple by 

clicking the ñnext button.ò  Once you import your 

pictures, you are asked what kind of a project you 

want to make--a slideshow, a video, a screensaver 

or just put your photos in order.  After you have 

made that decision, you are well on your way to a 

successful project. 

The slideshow controls are exceptionally easy to 

read and understand.  Some photo programs have 

so many transitions available in creating slide-

shows that beginners get lost before they have the 

opportunity to do much creating, but not with Me-

dia Show 4.  The hardest part of the creation is to 

decide what song to use for background music, 

and I really liked the feature of being able to match 

the background music length to that of our slide-

show.  Things look more professional when every-

thing starts and ends at the same time.  You are 

able to create slideshows that pan in and out to the 

music of your choice, pretty much like a movie. 

After having used Media Show 2 and 3, I find that 

this version of the program has taken out some of 

the options that I came to enjoy with the older ver-

sions.  Media Show 3 had dozens upon dozens of 

transitions for both the photo and the text to 

choose from, and this newer version basically 

does all that for you when you select one of three 

ñstylesò of slideshow.  Also, the older versions 

had a very simple way to rip music to your hard 

drive to use for a slideshow.  I miss that part also 

in this version. 

Media Show 4 allows you to not only edit and 

create with photos, but also with the videos that 

the digital camera takes.  Being able to take a bad 

shot out of a video truly is a positive aspect and I 

thought the themes that can be added to the vid-

eos were a super idea.  Nothing like showering 

confetti and scrolling balloons to make a festive 

birthday video.  This was a definite addition over 

past versions and I thought it was a positive. 

You can edit, trim and add touch-ups to your vid-

eos besides rotating if necessary.  I find that I 

have a tendency to be a bit shaky when taking 

videos and this has an auto ñfix shaky videoò fea-

ture.  For me, that is a definite plus!  The ability 

to tag and put information within these creations 

are the same as with the still photos.  The ability 

to put a bunch of short videos into a movie is a 

great way to watch time go by.  This takes a bit 

of reading instructions, but not a hard thing to 

achieve.  The online Media Show 4 User Guide 

(66 pages) is well worth the download as it gives 

detailed instructions on each and every project 

that this software is capable of producing. 

This software is great for the beginner or inter-

mediate user who is just starting to create slide-

shows and movies from digital videos.  I miss 

some of the choices that were available in the 

older versions, but perhaps it is the resistance to 

change factor sitting in this old body.  This is 

definitely an easier version of Media Show to 

use. 

This software sells for $49.99 and is available for 

download at www.cyberlink.com.  It is also 

available at your local Best Buy, Office Depot, 

and other local stores. 

Cyberlink has done a good job with this software 

product and it ñdefinitelyò does exactly what the 

box promotes.  I would definitely recommend 

this to those who want to get started within a 

short time to create their own DVDôs, and slide-

shows. 

 

http://www.cyberlink.com
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Picnic 


